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Before we start…

THANK YOU

Representing Wholesale

Policy matrix for FWD members
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Alcohol
35. Increase in alcohol duties at Budget
36. Advertising restrictions for alcohol in Scotland
37. Introduction of Minimum Unit Pricing in England
38. Changes to alcohol calorie labelling
39. Differential rate of alcohol excise duty for on/off trade
40. Equalisation of spirit, wine and beer duty
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Covid-19 variants
Introduction of Brexit checks
Trusted trader scheme NI

Business Issues
4.
5.
6.
7.
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Fuel Shortages
Government addressing the Labour Shortage
Further increases in NLW beyond inflation
Longer opening hours onSunday for supermarkets
Removal of UIFSM
Increase in business taxes e.g. Corp tax
Business Rates support for wholesalers
Visas for HGV Drivers
CO2 shortages

Public Health
13. Ban promotions on HFSS food
14. Mandatory nutrient labelling for OOH sector
15. Reform of allergens and food labelling
16. Mandatory UK traffic light labelling
17. Plain Packaging for “unhealthy” products
18. Ban on the Sale of Energy Drinks toU16s
19. Scotland Ban on the Sale of Energy Drinks toU16s
20. Tax on sugar in food
21. Restrictions on food, sport and online marketing
22. Stricter nutrient profile model classifying what is HFSS
23. Ban on HFSS products advertising online and pre broadcast watershed
24. Extension of sugar tax to milk-based drinks
25. Restrictions on e-cigarettes/ vaping
Environment
26. Reform to the PRN scheme which could impact the wholesale obligation
27. Introduction of Extended Producer Responsibility
28. Introduction of Deposit Return Scheme
29. Introduction of regional low emission zones and clean air zones
30. Introduction of a Carbon Tax
31. Phase out of petrol and diesel commercial vehicles
32. Tax on plastic packaging
33. Extension of carrier bag charge to all retailers
34. Government action on food waste

The EFFing crisis

Brexit means Brexit?

Public health high on PM’s agenda
Policy

Intended effect

Progress/Timeline

Watershed Advertising Ban

To reduce child exposure to HFSS foods, thereby consumption

To be introduced from 1st January 2023, legislated for in the Health
and Social Care Act

Online Advertising Ban

To prevent HFSS food being advertised to children online

To be introduced for 1st January 2023, affects members customers
rather than B2B

Promotional Restrictions

Ending deals such as BOGOF and locational bans on HFSS
products. Not expected to apply to wholesale

Expecting to come into force April 2022

Out of Home Calorie labelling

Mandatory calorie labelling for large businesses (250+
employees) required on all items prepared for immediate
consumption.

Government will legislate to introduce calorie labelling before the end
of 2021, with rules applying 12 months from that point. FWD will be
consulted on enforcement before policy implementation.

FOPNL

To help people choose what food and drink to buy based on
healthier information

Call for Evidence closed on 21st Oct. It will inform proposals which will
late be consulted upon. Legislation can be expected late 2022

Infant Food

PHE analysis which shows children’s energy intakes are
exceeding requirements

Government to consult on marketing and labelling of infant food – no
timelines given.

Government Buying Standards
for Food and catering

To ensure healthier food and drink options are available across
the public sector

Consultation concluded in August 2019, recommendations may be
included in National Food Strategy

Nutrient Profile Model Revision

To update the metrics by which HFSS foods are classified

Consultation concluded in June 2018 – may have been quietly shelved.

National Food Strategy White
Paper

Government to respond to the recommendations made by Henry White Paper and consultation expected late 2021 / early 2022
Dimbleby in the National Food Strategy

So is sustainability
Policy

Deposit Return
Scheme

Extended Producer
Responsibility

Tax on plastic
packaging

Consistent set of
recyclable materials
for collection in
England

Progress

First consultation held in July 2019. Second
consultation on the proposed scope and design of the
scheme has recently closed.

First consultation held in February 2019. The second
consultation has recently been closed. Wholesale
obligation is listed as Defra’s preferred option.

Will take effect from April 2022. Initial guidance has
been published by HMRC. More detailed guidance will
be published later this year.

Detail
•

Government is looking at an all-in model

•

Central DMO will run scheme

•

Target of 90% by year 3

•

DRS to be operational by the end of 2024

•

Scotland is introducing its own DRS

•

Changing how costs are managed to be consistent with “polluter pays” principles

•

how we can use incentives to encourage the use of recyclable packaging

•

making recycling labels mandatory on packaging

•

setting new packaging waste recycling targets for 2025 and 2030

•

improving monitoring and enforcement of the regulations

•

£200 per tonne tax rate for packaging with less than 30% recycled plastic

•

exemption for business which manufacture and/or import less than 10 tonnes of plastic packaging in a 12month period

•

the exemption for producers and importers of small quantities of plastic packaging

•

requirement for local authorities to collect a core set of dry recyclable materials, to introduce separate food
waste collections and free garden waste collections

First consultation held in 2019. The second consultation •
on the proposed policy detail has recently closed
•

requirement for eligible businesses to segregate their dry recycling from residual waste so that it can be
collected, and for food producing businesses to have arrangements for separate food waste collection.
The consultation examines: provisions for food and garden waste collections, possible exemptions from the
requirements set out in the consultation

Customers and staff should not be targets

Bringing Wholesale Together
GOLD MEDALS 2021
November 25

Through lockdown…

…and beyond

Building better wholesalers

Women in Wholesale

How to Win in Wholesale

Future Leaders’ Forum

Supplier Council initiatives

We survived together, now we can win together
•
•

We made it through one crisis but worse
could be to come
Availability: what’s coming and when

•

Fight for fair allocation for wholesale –
and the right products for our channel

•
•

PMP margins – share for all
Back e-commerce expansion – and give
us product information

•

Support FWD by membership and
sponsorship
Sell more, for more, to more!

•

