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BESTWAY
The wholesale group is focussing on key categories this year for 
success: fast food, traditional catering and on-trade outlets

We're experiencing 
a strong rebound 

in the hospitality sector”

Q What are your priorities in the 
coming 12 months?

We are experiencing a strong rebound in the 
hospitality sector which obviously presents 
signi!cant opportunities and we're looking 
forward to expanding into new regions. We 
plan to double down on the depots where we 
are already winning market share and focus 
on driving growth. We have a market-leading 
proposition in the north and we are 
launching our fast-food o"er in and around 
London and we will look to replicate the 
success we’ve had within this category.
   We will direct our focus on three main 
categories: fast foods, traditional 
catering,#and on-trade outlets. 

Q After a tumultuous two years 
for foodservice, how has the 

market changed? 
$e market is constantly shi%ing due 
to rising costs, in&ation, sta'ng issues 
and stock challenges. $ese pressures 
have seen outlets and wholesalers reduce 
or simplify menus and focus on core range, 
and this trend will continue until market 
conditions improve. However, our 

exceptional distribution network and 
relationships with suppliers mean we are in 
a strong position to make the most out 
of every opportunity. 

QAre there any trends that have 
emerged post-pandemic? 

We’ve seen a move towards simpli!ed menus 
and core range products. We can &ex or scale 
our proposition based on customer demand, 
such as the phenomenal growth in cocktails 
which we supported with our range of 
premium beer, wine and spirits. 

Q How has Natasha’s Law a!ected 
the way the sector operates? 

Many food businesses stated that they were 
unprepared for Natasha’s Law. New 
regulations, such as calorie labelling 
requirements, HFSS and a potential sugar 
tax, could have signi!cant implications. We 
are engaging with suppliers and customers to 
ensure that any transitions are seamless. 

Q Is sustainability a focus for your 
business in the next 12 months? 

We are constantly looking at how we can 
streamline our delivery network to ensure it’s 
as e'cient and sustainable as possible. We are 
also focussed on reducing food wastage and 
to keep our range full of local and national 
products from accredited suppliers.


