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A priority for 2022 will be further development of retail and 
food-to-go clubs which have already shown significant growth

QWhat are your retail plans/priorities 
for the coming 12 months?

Confex will be focusing on further 
developing our retail and food-to-go clubs. 
Both of these customer-facing initiatives 
have shown signi!cant growth across our 
key members and suppliers in the last two 
years and we are looking to expand the 
number of convenience stores and 
food-to-go outlets by 50% this year. 

Q How do you intend to bring 
these ideas to life?

Our business development team have been 
amazing at engaging our key suppliers and 
members, which in turn is driven by strong 
joint business plans that have been put in 
place through detailed discussion. We now 
have the Confex Data Insight programme, 
which gives us a data pool accounting for 
47% of our group turnover, so we can make 
more informed decisions backed up by sales 
data relevant to each end user type. "e 
expansion of this data read to 65% by the 
end of 2022 will really help to drive 
continued growth. 

Q Are there any further challenges 
you foresee impacting retail 

wholesalers in 2022?
In#ation! We are seeing that the UK is now 
more interconnected than ever to global 

commerce, which means we as a country will 
need to weather the global supply shortages 
we are now seeing post-pandemic. 

All countries will also need to recoup 
the monies they have ploughed into their 
economies during Covid, so taxes will rise, 
leading to an inevitable squeeze on living 
standards over the next few years. 

"e key for the UK economy is to ensure 
credit remains available so that consumer 
con!dence can remain high. "e public has 
been locked down for too long and wants to 
spend and so wholesalers need to be fearless 
and invest into their growth plans, despite all 
the doom and gloom in the press. 

Q How is the growth of wholesale 
e-commerce and the use of quick 

commerce in the channel changing the 
way you work in the retail space? 
Confex is launching a retail D2C website, 
which will be managed centrally and ful!lled 
by Confex wholesalers across the UK. We see 
this as a major source of growth in the 
coming years and are hopeful we have the 
delivery infrastructure to give Amazon and 
co a run for their money. 

Wholesalers need 
to be fearless and 

invest in their growth”Email Tom Gittins on
tomgittins@confex.ltd.uk

confex.ltd.uk

If you’re a wholesaler or supplier and want to find 
out more about one of the UK’s largest and most 
diverse buying groups, please contact us today.


